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TAOKAENOI FOOD & MARKETING PLC.

TKN STOCK OVERVIEW
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Key Information : 

• Registered Capital  

• Issued & Paid Up Capital 

• CGR 2019 

• Dividend 

   

  As of Feb 3, 2021 

• Major Shareholders 

   

• Market Cap 

 345 Mil Baht (1,380 Mil Share) 

 345 Mil Baht (1,380 Mil Share) 

 Policy :    40% of Net Profit (Separate FS) 

 FY '20 :    86% of Net Profit (Separate FS) 

 Peeradechapan group       58.09 % 

 Free Float                        41.91 %  

 13,662 Mil B (@ 9.90 baht/share) 

Dividend B / Share Payment Date

12M /2020 0.10 May 7, 2021

6M /2020 0.11 Sep 9, 2020

12M /2019 0.15 Apr 24, 2020

6M /2019 0.11 Sep 11, 2019

12M /2018 0.17 May 8, 2019

6M /2018 0.17 Sep 6, 2018
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5.7 BILLION BAHT    
IN REVENUE

Insert some short and brief lorem ipsum explanatory text about @tle here
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2004

1.0 BILLION BAHT    
IN REVENUE

2005 2006 2007 2008 2009

COMPANY HISTORY

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

2.1 BILLION BAHT    
IN REVENUE

3.5 BILLION BAHT    
IN REVENUE

• Start operation 2nd 
factory at Rojana, 
Ayutthaya

• 1st Trading day in 
Stock Exchange of 
Thailand

• The Billionaire, 
movie based on 
true story

• Moved to 
Nopawong factory, 
Pathumthani

• Export sales to 
Singapore via Thai 
Export channel
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OUR BOARD OF DIRECTOR

Chairman /        
Independent Director

Yuth 
Worachattarn

Independent Director /     
AC Chairman

Wanee 
Tassanamontien

Independent Director /  
NRC Chairman

Chaiyong 
Rattanacharoensiri

Director &               
Executive Director

Somboon 
Prasitjutrakul

Director /                        
Chief Executive Officer

Itthipat 
Peeradechapan

Director /                         
Managing Director

Orrapat 
Peeradechapan

Director /                     
Deputy Managing Director  

Jirapong 
Suntipiromkul

Director /                
Internal Audit Director

Porntera 
Rongkasiripan
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OUR MANAGEMENT

Chief Executive Officer / 
Founder

Itthipat 
Peeradechapan

Managing Director :       
International Trade & 
Management

Orrapat 
Peeradechapan

Managing Director :   
Business Support

Nutchatpong 
Peeradechapan

Deputy Managing Director

Jirapong 
Suntipiromkul

Chief Strategy & 
Commercial Officer

Prayut 
Apisitsareekul

Chief People Officer

Prin    
Pitchayavijit

Chief Operating Officer 

Woothi 
Kruanamkhum

Chief Financial Officer

Koosoon 
Rattanaporn
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FINANCIAL HIGHLIGHTS
 Highlights FY 2020 FY 2019 %YOY

  Net Sales Mil B 3,983 5,267 (24%)

  Net Profit Mil B 243 366 (34%)

% 6.1% 7.0% (1%)

  EPS Baht 0.18 0.27

 Net Profit FY 2020 FY 2019 %YOY

  Q1 Mil B 86 81 5%

  Q2 Mil B 89 98 (10%)

  Q3 Mil B 89 69 29%

  Q4 Mil B (21) 118 (118%)

• Sales Growth    -24% YOY (Covid-19 impact) 

• Thailand       -40% YOY (Tourist) 

• Export          -14% YOY (China -21%)  
• Sales Portion    TH 32% : IM 68%

• FY2020 Net profit growth -34% YOY  
• Lower sales and utilization rate from Covid-19 
pandemic and shortage of container 

• Significantly improvement of Taokaenoi USA 
Inc.'s financial performance



TAOKAENOI FOOD & MARKETING PLC.

0

500

1000

1500

2000

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4

569
659771

709

900
719780748

905908
750803

314320
240

401
517549522532497546537480

Thailand Int Mkt

9

Q4/20 Export Sales 
-37% YOY, -14% QOQ

Q4/20 Thailand Sales 
-39% YOY, -2% QOQ

YR 2018 YR 2019 YR 2020

1,283 1,287
1,454 1,402

SALES BY QUARTER

unit : Mil Baht

1,280 1,302 1,268
1,417

1,110
1,012 979

883
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THAILAND SALES PERFORMANCE
 FY 2020 Sales       1,276 Mil B 

• FY 2019 Sale    2,120 Mil B (-40% yoy) 

• Snack Market Update 
• Salty Snack -10% YOY, Seaweed Snack  -28% YOY 
• Market Share 64% of Seaweed Snack 

• Launch milk tea products “Just Drink” on Dec'20 
• Manage sales and marketing budget to be in line 
with the sales forecast 
• Taokaenoi Restaurant & Franchises' performance: 

• TKN Land : only 1 branch at Terminal21, Closed 18 
branches (2020: 14, 2021 : 4) 
• Hinoya Curry : 8 branches (+3 branches)
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Int Mkt
30%

China
38%

Thailand
32%

EXPORT SALES PERFORMANCE FY 2020

 FY 2020 Sales                2,708 Mil B (-14%) 

• China                       1,514 Mil B (-21%) 

• International Markets   1,194 Mil B (-4%) 

• Sales Portion    China 38% : International 30% 

• Growth significantly in US market

Int Mkt
24%

China
36%

Thailand
40%

Thailand China Int Mkt

FY 2019
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YR 2020YR 2018 YR 2019

CHINA SALES PERFORMANCE

unit : Mil Baht

 FY 2020 Sales         1,514 Mil B 
• FY 2019 Sales    1,906 Mil B (-21% yoy) 

• Listing Fee 50 Mil B on Q1-3 '20 
• Impact of Covid-19 pandemic and shortage of 
containers and increasing international shipment 
costs
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Overhead
13%

Labor Cost
21%

Other Materials
8% Packaging

25%

Seaweed
34%

Factory
Capacity 

(Ton/Year)

Utilization 
FY 2020 

(%)

Utilization 
FY 2019 

(%)

 Grand Total 8,400 50% 67%

     - Nopawong 4,800 49% 72%

     - Rojana 3,600 51% 60%

OPERATION UPDATE
unit : %

FY 2020 Gross Margin: 
• Impact from extra costs 30 Mil Baht  

• Allowances for obsolete packaging 
• Clearance sale for shutdown of Taokaenoi Land stores  

• Impact of increasing unit production costs against the 
declining production utilization rate 
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Profit & Loss Q4/2020 FY 2020

Mil B % on Sales Mil B % on Sales

 Gross Margin 180 20.4 1,024 25.7
 Selling Expenses 114 12.9 442 11.1

 Administrative Expenses 82 9.3 299 7.5

 Net Profit (21) (2.4) 243 6.1

YR 2020YR 2018 YR 2019

PROFIT SUMMARY unit : Mil Baht
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Separate Financial Statements Unit Dec 2020 Dec 2019 Change

 A/R - Local collection period Days 124 103 21

 A/R - Export collection period Days 20 16 4

 Finished goods holding period Days 11 10 1

 Raw Material holding period Days 133 112 21

 A/P payment period Days 28 28 0

 DE Ratio Times 0.63 0.67 (0.04)

BALANCE SHEET
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2021 OUTLOOK
• Assume no tourism until late 2021/early 2022
• “Stay closer to consumers” sales & marketing efforts to improve domestic

consumption
• Beverage business on track to outperform original targeted penetration
• New collaborations to be expected through the next 3 quarters

• Vessel & container issue will continue through Q2 and likely Q3
• Partner’s inventory level has started to hit record low despite CNY

seasonable slowdown in Feb
• Focus in TT and e-Commerce through two new grilled SKUs in pipeline for

Q2 and Q3 launch, and legacy SKUs redeployed in e-Commerce

• Recovery in Indonesia and Malaysia despite COVID Round 2, consumer
engagement and e-Commerce remains the key driver

• Singapore e-Commerce has gained strong traction
• US market expects to rebound in late Q2 post Biden’s COVID relief plan

and joint promotion with Costco in June
• Positive traction in the Middle East. Bahrain 1st order in Feb, Saudi

delivery in April.

China

Domestic

Other International
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H1/21 TKN BUSINESS PERSPECTIVE : CHALLENGES

• Domestic sales started to recover from Q4' 2020, although there remained uncertain 
circumstances in terms of vaccine, Covid-19 pandemic and reopening for tourism, thereby 
resulting in a slowdown in seaweed sales. 

• International sales were gradually improving, particularly USA market which tends to grow 
in Q1, despite the shortage of containers for exports and increased costs. 

• Demand in China market remained lower than before, but after the Chinese New Year, 
Orion’s stock continued to decrease and results in additional purchase orders. 

• The positive impact of the factory consolidation started to materialize in Q1, although 
demand remained uncertain, and as such, it is necessary to manage supply to optimize the 
best costs 
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H1/21 TKN BUSINESS PERSPECTIVE : OPPORTUNITIES

• New product launch is underway, both 3 SKUs for seaweed products and co-branded 
products with strategic partners. 

• Taiwanese milk tea “Just drink” 
• Started to be available in 12,000 branches of 7-eleven, demands remain strong until now. 
• New SKU will be launched in June'21, forecasted to boost sales up to 2 Mil bottles/month. 
• Under development for export to other countries (CLMV and USA) in the H2/2021. 

• Collaborates with a new partner to develop plant-based snack, and such collaboration is 
expected to be announced soon. 

• New product for hemp is under development and seeking suppliers. TKN will enter this 
market which is listed in the Company’s action plan. 
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H1/21 TKN BUSINESS PERSPECTIVE : OBSTACLES

• Management of production costs during the fluctuating demands, including factory 
consolidation plan, must be closely monitored. 

• Covid-19 pandemic nearby the factory premises remains a major concern. 

• Shortage of containers for export resulted in increased costs. 

• Launch of certain NPDs according to the timeline has been delayed due to technical and 
production capacity issues. 
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Become an innovative food company 
and bring happiness to our consumers 
around the world

VISION :
Develop innovative products without any border 
limitations

21

Become a production that is recognized and 
approved by international standard and also being 
environmentally friendly

Create happiness and healthy relationships and 
bonds with the organization

The ability to become adaptive to the constant 
changes of the world and the continuous 
development for sustainable growth

I

II

III

IV

MISSION :

BUSINESS OUTLOOK

A trustworthy organization due to good governance 
and sustainable development

V

Strive to make the company a Thailand 
Quality Award (TQA) standard within 
2026 and generating more than 1 billion 
dollars in sales by 2028

TARGET :
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Q&A
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• Address: 
Taokaenoi Food & Marketing PLC. 
337 Bond Street Road, Bangpood, 
Pakkred, Nonthaburi 11120 Thailand 
+66 2984 0666 

• Investor Relations: 
ir@taokaenoi.co.th 
+66 2984 0666 #316

Disclaimer 
The information contained here is being furnish on a confidential basis for discussion purposes only and only for the use of the recipient, and may be subject to completion or amendment through 
the delivery of additional documentation. Except as otherwise provided herein, this document does not constitute an offer to sell or purchase any security of engage in any transaction. The 
information contained herein has been obtained from sources that Taokaenoi Food & Marketing Public Company Limited (“TKN”) considers to be reliable; however, TKN makes no representation as 
to, and accepts no responsibility or liability for, the accuracy or completeness of the information contained herein. Any projections, valuations and statistical analyses contained herein have been 
provided to assist the recipient in the evaluation of the matters described herein; such projections, valuations and analyses may be based on subjective assessments and assumptions and may 
utilize one among alternative methodologies that produce differing results; accordingly, such projections, valuations and statistical analyses are not to be viewed as facts and should not be relied 
upon as an accurate representation of future events. The recipient should make an independent evaluation and judgement with respect to the matters contained herein. 

CONTACT

mailto:ir@taokaenoi.co.th

